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MBA Courses
Textbooks for P2 and P4
March/April 2009

P2 Core Courses 

Managerial accounting / Stice, James and Stice Kay

Cost accounting: a managerial emphasis by Horngreen, Datar
            HG70 .H59 2009
Foundations of marketing / Valenzuela, Ana

Strategic marketing management by Chernev, Alexander 
            HF5415.13 .C44 2008
Corporate financial policy / Hillion, Pierre

Modern financial management (international edition) by Ross, Stephen A.;Westerfield, Randolph 
            HG4026 .R675 2008
Process & operations management / Bhattacharya, Shantanu

Goal: a process of ongoing improvement by Goldratt, Eliyahu M.;Cox, Jeff 
            TS183 .G653 2004
P4 Elective Courses 

Brand management / Nam, Myungwoo

Strategic brand management: building, measuring, and managing brand equity by Keller, Kevin 
HF5415.3 .K45 2008
Options and other derivatives / Hillion, Pierre
Options, futures, and other derivatives by Hull, John C.  
            HG6024 .A3 H84 2006
Industry and competitive analysis / Chen, Wei-Ru

Economics of strategy by Besanko, David 
            HD30.28 .B47 2007
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