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MBA Courses
Textbooks for P1 and P4
Sep/October 2009

P1 Core Courses 

Financial markets and valuation / Hawawini, Gabriel and Hillion, Pierre

Finance for executives: managing for value creation by Hawawini, Gabriel;Viallet, Claude– South-Western College Publishing, 2007

             HG4011 .H39 2007
Modern financial management (international edition) by Ross, Stephen A.;Westerfield, Randolph W– McGraw-Hill, 2008
            HG4026 .R675 2008
Financial accounting/ Orpurt, Steven

 Financial accounting
             HG20 .D228 2010
 Solutions manual to accompany Financial Accounting
             HG20 .D228 2010 Solutions manual
P4 Elective Courses 

Industry and competitive analysis / Chen, Wei-Ru

Economics of strategy by Besanko, David;Dranove, David;Shanley, M – Wiley, 2007
             HD30.28 .B47 2007

Brand management / Nam, Myungwoo

Strategic brand management: building, measuring, and managing brand equity by Keller, Kevin Lane – Prentice Hall, 2008
             HF5415.3 .K45 2008
Business law and government regulations / Cohen, Jacob

Smith and Roberson's business law by Mann, Richard A.– Thomson Learning, 2008
             K700.33 .U7 M36 2008
Customer insights / Carmon, Ziv

Influence: science and practice by Cialdini, Robert B. – Pearson, 2009
             BF774 .C53 2009
Why we buy: the science of shopping by Underhill, Paco – Simon & Schuster 2009
             HF5415.2 .U53 2009
Option / Hillion, Pierre

Options, futures, and other derivatives by Hull, John C. – Prentice Hall, 2006
             HG6024 .A3 H84 2006
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