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P3 Core Courses

Macroeconomics in the Global Economy / Ana Maria Santacreu

Macroeconomics by N. Gregory Mankiw, 7th ed.

HB172.5 .M36 2010

Macroeconomics in the Global Economy / Nicolas Vincent

Macroeconomics by N. Gregory Mankiw, 7th ed.

HB172.5 .M36 2010

Macroeconomics by Andrew B. Abel, Ben S. Bernanke, Dean Croushore


HB172.5 .A34 2009
P3 Elective Courses

Advertising and social media strategies / Andrew Stephen


Throwing sheep in the boardroom by Matthew Fraser and Soumitra Dutta


HD30.3 .F73 2008


Groundswell by Charlene Li and Josh Bernoff


HD38 .L5 2008

Applied Corporate Finance / Massimo Massa and Joël Peress

Finance for executives: managing for value creation by G. Hawawini and C. Viallet, 3rd ed.

HG4011 .H39 2007

Modern financial management by S. Ross, R. Westerfield, J. Jaffe and B. Jordan, 8th ed.

HG4026 .R675 2008
New financial capitalists by George P. Baker and George David Smith

HG4028 .M4 B335 1998

Valuation by Tim Koller, Marc Goedhart and David Wessels, 4th ed. 

HG4028 .V3 C67 2005

Bank Management / Jean Dermine

Bank valuation & value-based management by Jean Dermine
HG1615.25 .D47 200HG1615.25 .D47 2009
Brazil and Emerging Multinationals / Lourdes Casanova

Global latinas: Latin America's emerging multinationals by Lourdes Casanova

HD2755.5 .C3 2009

Building Business in China / Hong Wei Xu
Doing business in China by Ted Plafker

HC500.42 .C4 P53 2007

Entrepreneurial Field Studies / Raomal Perera
           Patterns of entrepreneurship by Jack M. Kaplan, 3rd revised ed.
            HB615 .K37 2010

International Financial Management / Massimo Massa

Global financial markets by Ian Giddy

HG3881 .G49 1994

International financial management by Cheol S. Eun and  Bruce G. Resnick. 4th ed.

HG3881 .E655 2007

International investments by Bruno Solnik and  Dennis McLeavey, 5th ed.

HG4538 .S52 2003

Managing Media Companies / Annet Aris

Managing media companies by Annet Aris and Jacques R. Bughin, 2nd ed.

HC2000 .M4 A75 2009


Mergers, Acquisitions, Alliances and Corporate Strategies / Bart Vanneste
Alliance advantage by Yves L. Doz and Gary Hamel

HD2795 .D69 1998

Applied mergers and acquisitions by Robert F. Bruner

HD2746.5 .B78 2004

Cooperative strategies and alliances by Farok J. Contractor and Peter Lorange

HD2756 .C66 2002

Cooperative strategy by Pierre Dussauge and Bernard Garrette

HD2755.5 .D873 1999

Corporate-level strategy by Michael Goold, Marcus Alexander and Andrew Campbell

HD2756 .G658 1994

Managing acquisitions by Philippe Haspeslagh and David B. Jemison

HD2746.5 .H377 1991

Takeovers, restructuring, and corporate governance by J. F. Weston, M. L. Mitchell and J.H. Mulherin

HG4028 .M4 W478 2004

Valuation by Tim Koller, Marc Goedhart and David Wessels, 4th ed.

HG4028 .V3 C67 2005

Negotiations dynamics / Natalia Karelaia 

Bargaining for advantage by G. Richard Shell, 2nd ed.


HD6952 .S54 2006

Beyond reason by Roger Fisher and Daniel Shapiro

BF637 .N4 F57 2005

Difficult conversations by Douglas Stone and Bruce Patton


BF637 .N4 S76 2000
Getting past no by William Ury

BF637 .N4 U79 1993
Getting to yes by William Ury and Roger Fisher

BF637 .N4 F57 1991
The Manager as negotiator by David A. Lax and James K. Sebenius


HD6952 .L39 1986

Negotiating rationally by Max H. Bazerman and Margaret A. Neale


BF637 .N4 B39 1992

Negotiation genius by  Deepak Malhotra and Max H. Bazerman


HD6952 .M35 2007

Women don't ask by Linda Babcock and Sara Laschever


HD6958 .G4 B33 2003
New Business Ventures / Felipe Santos

The Monk and the riddle by Randy Komisar and Kent Lineback

HC100 .K66 K66 2000
Organising for Strategy Execution / Douglas Frank


The Modern firm: organizational design for performance and growth by John Roberts

HD6950.5 .R63 2004

Risk Management / Theodorous Evgeniou, Javier Gimeno and Paul Kleindorfer

Risk management and financial institutions by John C. Hull, 2nd ed.

HG6024.3 .H85 2010
The INSEAD-Wharton alliance on globalizing by Hubert Gatignon, John Kimberly and Robert Gunther

HD2795 .G38 2004
Strategic risk taking by Aswath Damodaran


HD61 .D36 2008

Organising for Strategy Execution / Douglas Frank

Economics of strategy by D. Besanko, D. Dranove, M. Shanley and S. Schaefer 5th ed.

HD30.28 .B47 2010
The Modern firm: organizational design for performance and growth by John Roberts

HD6950.5 .R63 2004

P3-P5 Elective Courses

Applied Corporate Reporting / Benjamin Segal
Financial reporting and analysis by L. Revsine, Daniel Collins and Bruce Johnson, 4th ed.

HG60 .R48 2009

Intermediate accounting by Donald Kieso, Jerry Weygandt and Terry Warfield, 13th ed.

HG10 .K5 2010
Intermediate accounting by James D. Stice and Mark Skousen, 17th ed.
HG10 .S85 2010
Business Law and Government Regulations / Jacob Cohen

Smith and Roberson's business law by Richard Mann and Barry Roberts, 14th ed.

K700.33 .U7 M36 2009

Management of Services / Stephen Chick
Managing the professional service firm by David H. Maister

HD62.65 .M35 2003

Principles of services marketing and management by C. Lovelock and Lauren Wright, 2nd ed.

HF5415.55 .L68 2001

Service is front stage by James Teboul

HC2000 .S4 T43 2006

Service management by James A. Fitzsimmons and Mona Fitzsimmons

HC2000 .S4 F58 2006

The Service profit chain by James L. Heskett, Earl W. Sasser and Leonard A. Schlesinger

HF5415.5 .H47 1997

Successful service operations management by R. Metters, K. King-Metters, M. Pullman et al.

HC2000 .S4 M48 2006

Pharmaceutical Marketing Strategy / Reinhard Angelmar

Brand medicine by Tom Blackett and Rebecca Robins

REF300 .P4 B63 2001

Building global biobrands by Françoise L. Simon and Philip Kotler

HC2000 .B5 S56 2003

Methods for the economic evaluation of health care programmes by Michael Drummond, B. O’Brien, G. Stoddart, 3rd ed.

RA410.5 .D78 2005

Pharmaceutical economics and policy by Stuart Schweitzer, 2nd ed.

HC2000 .P4 S3 2007

Pharmaceutical marketing: principles, environment and practice by Mickey Smith and E.M. Kolassa

HC2000 .P4 S65 2002

Project Management / Kishore Sengupta

Critical chain: a business novel by Eliyahu M. Goldratt

HD69 .P75 G65 1997

Project management by Clifford F. Gray and Eric W. Larson, 3rd ed.

HD69 .P75 G73 2002

P5 Elective Courses

Advanced Applied Corporate Finance / Pierre Hillion

Modern financial management by S. Ross, R. Westerfield, J. Jaffe and B. Jordan, 8th ed.

HG4026 .R675 2008
Principles of corporate finance by Richard Brealey and Stewart Myers, 9th ed.

HG4026 .B667 2008

Blue Ocean Strategy Study Group / Renée Mauborgne

Blue ocean strategy by W. Chan Kim and Renée Mauborgne

HD30.28 .K56 2005

Business to Business Marketing / David Weinstein


INDUSTRAT: the strategic industrial marketing simulation by J.C. Larréché and D. Weinstein

HF5415.1263 .L37 1987

Customer Insights / Ziv Carmon


Consumer behavior by Michael Solomon, 8th ed.


HF5415.32 .S6 2009

Family Business Management / Morten Bennedsen

Generation to generation by Kelin Gersick

HD62.25 .G46 1997
The Ownership of enterprise by Henry Hansmann

HD2785 .H367 2000

Strategic planning for the family business by Randel Carlock and John L. Ward

HD62.25 .C37 2001
Financial Statement Analysis / Woo-Jin Chang
Business analysis and valuation by K. G. Palepu, P. M. Healy & V. L. Bernard, 4th ed.

HG60 .P35 2008
Financial accounting for MBAs by Peter Easton, 2nd ed.

HG20 .E37 2006
4th ed. ordered
Financial statement analysis and security valuation by Stephen H. Penman

HG60 .P46 2007

Fixed Income / Pierre Hillion

Fixed income securities: tools for today's markets by Bruce Tuckman

HG4650 .T83 2002
Global Strategy and Management / Stephen Tallman
Global strategy by Stephen Tallman
HD30.28 .T35 2009
Industry and Competitive Analysis / Karel Cool

Economics of strategy by D. Besanko, D. Dranove and M. Shanley. 5th ed.

HD30.28 .E25 2010
Leveraged Buy-Outs / Graham Wrigley

Management buy-outs and venture capital by Mike Wright and Ken Robbie


HD2746.5 .M282 1999

The New financial capitalists by George P. Baker and George David Smith

HG4028 .M4 B335 1998

Managing Corporate Turnarounds / Joost De Haas


Leading corporate turnaround by Stuart Slatter, David Lovett and Laura Barlow


HD6954 .S53 2006

Managing Media Companies / Annet Aris

Managing media companies by Annet Aris and Jacques R. Bughin, 2nd ed.

HC2000 .M4 A75 2009

Models for Strategic Planning / Miguel Lobo
Management science: the art of modeling with spreadsheets by S. G. Powell and K. R. Baker

QA76.9 .C65 P69 2007

Value Creation in Corporate Restructuring / Kevin Kaiser

Takeovers, restructuring and corporate governance, 4th ed. by J. F. Weston, M. Mitchell and H. Mulherin

HG4028 .M4 W478 2004
Valuation, 4th ed. by Tim Koller, Marc Goedhart and David Wessels

HG4028 .V3 C67 2005

The Vulture investors by Hilary Rosenberg

HG4028 .M4 R67 2000

Workouts and turnarounds II by Dominic DiNapoli

HD2747 .W67 1999
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